
Best Influencer 
Campaign

The 2019 UFI Marketing Award is designed to recognise those who 
search for innovative formats, and are willing to take the risk of 
evolution and reinvention.

GUIDELINES

Seeking to attract the attention of their target groups, exhibition and 
event organizers have always relied on the cooperation with major 
multipliers and primarily on the range of coverage by traditional 
media. But the media world as well as media behavior have 
changed. New opinion makers have entered the scene, among 
them especially bloggers and social media influencers.

In addition, digital-savvy Web 2.0 users have become more 
ambitious and demanding. Classical advertising messages alone 
do not work any more. According to the latest studies, 92% of the 
consumers trust in recommendations of other people even if they do 
not know them, and 70% trust online ratings more than advertising 
claims of companies.

The biggest challenge in this is to identify and find the right 
influencers and to establish contact with them. So it´s high time to 
develop an influencer marketing strategy to find out how to identify 
the right influencer and how to integrate influencer marketing 
successfully into the marketing campaign.

Submissions for the award must describe how a successful 
influencer campaign led to measurable marketing success. 

UFI Marketing Award 2019
award@ufi.org

www.ufi.org/awards

CRITERIA
Your entry must:
• describe how your campaign has evolved over the past 12 months;
• describe how you identify and contact suitable influencers; 
• explain how you integrate influencer marketing successfully into 
your marketing campaign;
• what has made your influencer campaign successful and why you 
are proud of it;
• include clearly defined and measurable objective(s); 
• highlight the substantial results that made it a marketing success.

APPLICATION AND PROCEDURE
By 1 March 2019
Please provide to award@ufi.org a short summary (maximum 4 
pages) in English briefly describing your entry:
• Objective and background of the initiative;
• Challenges of implementing the initiative;
• Actions: scope, time, target group;
• Detailed results of your initiative.

The winner of the 2019 Marketing Award will then be selected by the 
members of the UFI Marketing Committee (the jury). 

The jury will select three finalists from all entries received until 
application deadline. The three finalists will then be asked to 
provide an in-depth presentation of their entry at the UFI Marketing 
Committee Meeting on 15 May 2019 in Birmingham, UK. The winner 
will be identified the same day. No justification will be provided for 
the selection of the finalists or the winner. 

The finalists will be promoted on www.ufi.org and  will gain significant 
press coverage in major international tradeshow publications, 
including UFI Info.

In addition, the winner will receive one complimentary registration to 
join and present the winning entry at the UFI Global Congress 2019.

This competition is open to UFI members and non-members 
(exhibition organisers, operators of exhibition centres, and service 
providers), on the condition that entries are exhibition-related.
All information regarding the entries submitted will be treated 
confidentially and will only be used for award selection purposes.
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