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Company/ 
Organized By 
Entity Type 

Location Country/Region: 

City: 

Contact Details Name: 

Email address: 

      Yes, I don’t mind my contact details being published. 

Initiative Title 
Please provide the title of the 
initiative. 

Initiative Summary 
Please provide a brief summary of 
the initiative. 

Partnerships 
Please describe any partnerships 
made in planning or implementing 
this initiative. 

Future Partnerships 
Please describe any future 
partnerships to consider (e.g. 
organizers, venue, NGO, etc.). 

Relevant Sustainable 
Development Goal(s) 
Please select all SDGs with which 
your initiative aligns. 

Description of the 
Initiative 
Please provide a detailed 
description of the initiative. 

Location of the 
Initiative 

Country/Region: 

City: 

Venue Organizer Other, please specify:

GOAL 1: No Poverty 
GOAL 2: Zero Hunger
GOAL 3: Good Health and Well-Being  
GOAL 4: Quality Education 
GOAL 5: Gender Equality 
GOAL 6: Clean Water and Sanitation 
GOAL 7: Affordable and Clean Energy  
GOAL 8: Decent Work and Economic Growth

GOAL 9: Industry, Innovation and Infrastructure    
GOAL 10: Reduced Inequality 
GOAL 11: Sustainable Cities and CommCommunities
GOAL 12: Responsible Consumption and Production    
GOAL 13: Climate Action 
GOAL 14: Life Below Water 
GOAL 15: Life on Land 
GOAL 16: Peace and Justice Strong Institutions    
GOAL 17: Partnerships to Achieve the Goal 



Initiative Type 

Initiative Date 

Monetary Impact 

Amount: 

Time Invested 

Number of hours: 

Impact on Persons 

Number of people: 

Other Impact 
If there is another pertinent metric, 
please add it in the free entry field 
here (e.g. KWH of renewable energy 
used, KgCO2e of carbon saved, no. 
of trees not used, etc.). 

Metric: 

Amount: 

Feedback/ 
Lessons Learned 
Please share any key lessons 
learned, unexpected results or 
challenges, or advice for those 
interested in hosting a similar 
activity. 

Online Links 
Please include any online links 
that feature your activity, if 
available. 

Attachments 
Please include any photos, 
promotional materials, activity 
handouts, or other documents. 
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	Check Box1: Yes
	Company Organized By: GL events
	Initiative Title: Think Green
	Initiative Summary: GL events' environmental policy is spearheaded by the Think Green programme launched in 2009. Our main objectives are: (I) Adapting our offerings - proposing alternatives; (II) Optimising waste management; (III) Equipment and management of our venues with high environmental value; and (IV) Containing CO2 emissions.
	Partnerships: Developing collaboration with eco-agencies.
	Description: Our sustainable development team provides operational support to the teams of different departments to increase the integration of environmental considerations in products and services so as to anticipate the needs of key decision-makers/customers. For example, we produced a sustainable F&B guide for the F&B team, and for CCIB Barcelona international convention centre, we actively promote short cycle eco-certified food choices and adopt biowaste sorting and convert partial biowaste into fertiliser for the venue's garden.To optimise waste management, biowaste is adapted for recycling for methanation or the production of compost in some venues. We also entered into agreements with environmental organisations to promote recycling of selected categories of waste at the Live and Venues sites in France. In 2018, we recycled 260 tons of furniture and similar waste in coordination with Valdelia, an eco-agency for furniture professionals.We adapt equipment and processes to be more eco-friendly, e.g. investing in centralised technical management, renewing HVAC installations to optimise energy consumption, using renewable energies and maintaining and servicing energy-using equipment.Our efforts to contain CO2 emissions include using renewable energy for 15% of the electricity consumption for our French companies and the integration of electric vehicles into our logistics bases. Energy consumption (MWh/€'000s of sales) for Venues' French sites fell by 20.4% between 2015 (431MWh/€'000s) and 2018 (343MWh/€'000s).Our French Venues have been SO 14001 certified for 6 years now.
	Name: Emmanuelle Coratti
	Email address: emmanuelle.coratti@gl-events;com
	City 1: Lyon
	Coutry/Region 1: France
	Coutry/Region 2: Worldwide (we have more than hundred companies within GL events)
	City 2: 
	Check Box12: Yes
	Check Box13: Yes
	Check Box14: Yes
	Text6: we also provide services.
	GOAL 1: Off
	GOAL 3: Off
	GOAL 4: Off
	GOAL 5: Off
	GOAL 6: Off
	GOAL 7: Off
	GOAL 8: Yes
	GOAL 2: Off
	GOAL 9: Off
	GOAL 10: Off
	GOAL 11: Yes
	GOAL 12: Yes
	GOAL 13: Yes
	GOAL 14: Off
	GOAL 15: Off
	GOAL 16: Off
	GOAL 17: Off
	Future Partnerships: Note: This information is optional and confidential. It is collected as an experimental exercise this year, in order to assess the needs and possible networking services.
	Attachments: 
	AmountOnline Links Please include any online links that feature your activity if available: http://www.gl-events.com/think-green-1
	AmountFeedback Lessons Learned Please share any key lessons learned unexpected results or challenges or advice for those interested in hosting a similar activity: At Sirha Green, biowaste was collected directly at the exhibition stands (leftovers were distributed to charity, the rest to industrial composting and vermicomposting) but this may be difficult to replicate at all exhibitions due to budget considerations, complexity of its preparation and requirements in terms of field supervision.Managing event waste is a complex issue, involving many stakeholders (from service providers, to cleaning companies, exhibitors, and waste collection and processing service providers). It also involves changes in processes used, impacting the entire sector.Eco-design brings innovation.Reuse of products leads to work on different business models, integrating operational and cost change. Working on circular economy is complex and implies to work with stakeholders.Environment is not only a question of operations, but involves all teams from top management to procurement, business, communication, and marketing teams.
	Other Impact Amount: 20.4
	Metric: Percentage reduction in energy consumption (MWh/€'000s) for Venues' French sites from 2015 to 2018
	Number of people: 
	Dropdown13: [Persons Benefited]
	Number of hours: 
	Dropdown12: [Participation Hours]
	Amount: 
	Dropdown14: [In-kind Donation]
	Date8_af_date: 1/1/09
	Dropdown11: [etc. (TBD)]


