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Company/ 
Organized By 
Entity Type 

Location Country/Region: 

City: 

Contact Details Name: 

Email address: 

      Yes, I don’t mind my contact details being published. 

Initiative Title 
Please provide the title of the 
initiative. 

Initiative Summary 
Please provide a brief summary of 
the initiative. 

Partnerships 
Please describe any partnerships 
made in planning or implementing 
this initiative. 

Future Partnerships 
Please describe any future 
partnerships to consider (e.g. 
organizers, venue, NGO, etc.). 

Relevant Sustainable 
Development Goal(s) 
Please select all SDGs with which 
your initiative aligns. 

Description of the 
Initiative 
Please provide a detailed 
description of the initiative. 

Location of the 
Initiative 

Country/Region: 

City: 

Venue Organizer Other, please specify:

GOAL 1: No Poverty 
GOAL 2: Zero Hunger
GOAL 3: Good Health and Well-Being  
GOAL 4: Quality Education 
GOAL 5: Gender Equality 
GOAL 6: Clean Water and Sanitation 
GOAL 7: Affordable and Clean Energy  
GOAL 8: Decent Work and Economic Growth

GOAL 9: Industry, Innovation and Infrastructure    
GOAL 10: Reduced Inequality 
GOAL 11: Sustainable Cities and CommCommunities
GOAL 12: Responsible Consumption and Production    
GOAL 13: Climate Action 
GOAL 14: Life Below Water 
GOAL 15: Life on Land 
GOAL 16: Peace and Justice Strong Institutions    
GOAL 17: Partnerships to Achieve the Goal 



Initiative Type 

Initiative Date 

Monetary Impact 

Amount: 

Time Invested 

Number of hours: 

Impact on Persons 

Number of people: 

Other Impact 
If there is another pertinent metric, 
please add it in the free entry field 
here (e.g. KWH of renewable energy 
used, KgCO2e of carbon saved, no. 
of trees not used, etc.). 

Metric: 

Amount: 

Feedback/ 
Lessons Learned 
Please share any key lessons 
learned, unexpected results or 
challenges, or advice for those 
interested in hosting a similar 
activity. 

Online Links 
Please include any online links 
that feature your activity, if 
available. 

Attachments 
Please include any photos, 
promotional materials, activity 
handouts, or other documents. 
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	Check Box1: Yes
	Company Organized By: GL events
	Initiative Title: Think Local
	Initiative Summary: With more than one hundred offices worldwide, GL events provides customers with local service reflecting a commitment to creating value to benefit the territories where it operates. Our priorities are strengthening the territorial coverage of sites to promote the vitality of regions (GL events Venues),  facilitating exchanges for professional communities and local initiatives (GL events Exhibitions) and developing local partnerships (GL events Live).
	Partnerships: In 2017, GL events was appointed as the chair of the CSR commission of Unimev, the French event industry trade association. GL events utilises Unimev's global impact calculator to measure value created by events.
	Description: Dialogues are held with stakeholders within GL events venues. With the regional and local government, the focus includes promoting destination and cultural development and developing business tourism. With training and research institutes, the focus includes pedagogical projects, research and development, and hosting and organising conventions. With NGOs and Not-for-profits, the focus is to make exhibition venues available. With Economic and industrial organisations, the focus includes economic and territorial development as well as exchange of best practices.GL events' purchasing policy encourages the use of local suppliers that meet prerequisite standards as a way to promote the local economy.Our organisation of trade shows and exhibitions facilitate exchanges for professional communities and local initiatives. In 2018, GL events Exhibitions created a major European industrial gathering, Global Industrie, bringing together an entire industrial ecosystem, the entire value chain and all end-user industries (from transportation to consumer goods and steelworks etc.) GL events Live aim to promote the region, stimulate the local economy and employment. In addition to budgetary and operational responses, we provide solutions that enhance local partnerships to ensure the event's efficacy and impact.Lastly, GL events Group sponsors key actions / entities that are major contributors to culture, sports and not-for-profit initiatives. In 2018, they included The Lyon Festival of Lights, Sport dans la Ville, Solidarite Sida etc.
	Name: Emmanuelle Coratti
	Email address: emmanuelle.coratti@gl-events;com
	City 1: Lyon
	Coutry/Region 1: France
	Coutry/Region 2: Worldwide (we have more than hundred companies within GL events)
	City 2: 
	Check Box12: Yes
	Check Box13: Yes
	Check Box14: Yes
	Text6: we also provide services.
	GOAL 1: Off
	GOAL 3: Off
	GOAL 4: Off
	GOAL 5: Off
	GOAL 6: Off
	GOAL 7: Off
	GOAL 8: Yes
	GOAL 2: Off
	GOAL 9: Off
	GOAL 10: Off
	GOAL 11: Yes
	GOAL 12: Yes
	GOAL 13: Yes
	GOAL 14: Off
	GOAL 15: Off
	GOAL 16: Off
	GOAL 17: Off
	Future Partnerships: Note: This information is optional and confidential. It is collected as an experimental exercise this year, in order to assess the needs and possible networking services.
	Attachments: 
	AmountOnline Links Please include any online links that feature your activity if available: http://www.gl-events.com/think-local-1
	AmountFeedback Lessons Learned Please share any key lessons learned unexpected results or challenges or advice for those interested in hosting a similar activity: Stakeholders' expectations concern primarily the Group's ability to promote the regional economy by working with local suppliers. To address this, we frequently convey this requirement in connection with public procurement contracts. The proximity offered by GL events Live's network of agencies is a genuine asset. For customers, long-term partnerships contribute to a better balance in terms of costs, meeting deadlines and local impacts.Exhibitions and venues play a key role in local value creation.
	Other Impact Amount: 
	Metric: 
	Number of people: 
	Dropdown13: [Persons Benefited]
	Number of hours: 
	Dropdown12: [Participation Hours]
	Amount: 
	Dropdown14: [In-kind Donation]
	Date8_af_date: 1/1/09
	Dropdown11: [etc. (TBD)]


