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Company/
Organized By
Entity Type
Location
Contact Details

Hong Kong Convention and Exhibition Centre (Management) Limited ("HML")
✔

Venue

Organizer

Country/Region:

China

City:

Hong Kong

Name:

Miss Winnie So

Email address:

winnieso@hkcec.com

Other, please specify:

✔ Yes, I don’t mind my contact details being published.

Initiative Title

Please provide the title of the
initiative.

Initiative Summary

Please provide a brief summary of
the initiative.

Partnerships

Please describe any partnerships
made in planning or implementing
this initiative.

Future Partnerships
Please describe any future
partnerships to consider (e.g.
organizers, venue, NGO, etc.).

Relevant Sustainable
Development Goal(s)
Please select all SDGs with which
your initiative aligns.

Description of the
Initiative
Please provide a detailed
description of the initiative.

Location of the
Initiative

HML "Think Before Plastic" campaign

Plastic pollution has been a global issue, and an alarming problem in Hong Kong –
approximately 20% of all municipal solid waste is plastic. With an aim to reduce the usage of
disposable plastic and to mobilize industry players and the community to go green, HML
launched a “Think Before Plastic” initiative in July 2018. Leveraging on the unique position of
the HKCEC, a platform with high public traffic (8.2 million attendance during July 2017 to
HML
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June partnered
2018), thewith
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maximized
its reach
to millions
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sampling.
HML
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and achieved satisfactory results via a series of green measures and online/offline free
cleaning
service of the reusable meal boxes at the end of each show day. HML also rolled
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continue
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GOAL 1: No Poverty
GOAL 2: Zero Hunger
GOAL 3: Good Health and Well-Being
GOAL 4: Quality Education
GOAL 5: Gender Equality
GOAL 6: Clean Water and Sanitation
GOAL 7: Affordable and Clean Energy
GOAL 8: Decent Work and Economic Growth

✔

GOAL 9: Industry, Innovation and Infrastructure
GOAL 10: Reduced Inequality
Comm
GOAL 11: Sustainable Cities and Communities
GOAL 12: Responsible Consumption and Production
GOAL 13: Climate Action
GOAL 14: Life Below Water
GOAL 15: Life on Land
GOAL 16: Peace and Justice Strong Institutions
GOAL 17: Partnerships to Achieve the Goal

HML replaced disposable plastic cutleries with wooden ones in all HKCEC restaurants and
concession stands, and stopped providing plastic straws and provided paper straws on
request (with a target to cut out 1.3 million disposable plastic cutleries and 0.3 million straws
usage in 12 months). HML also discontinued sales of plastic bottled water and promoted
“Bring Your Own Bottle” and filtered water fountains for free water refills. HML promoted
these new measures to stakeholders using various online/offline channels and engaged
them to join hands to protect the environment.
Country/Region:
City:

China

Hong Kong

Initiative Type

Waste

Initiative Date
Monetary Impact

7/1/18

In-kind Donation
Amount:

Time Invested

Other Impact
If there is another pertinent metric,
please add it in the free entry field
here (e.g. KWH of renewable energy
used, KgCO2e of carbon saved, no.
of trees not used, etc.).

Feedback/
Lessons Learned
Please share any key lessons
learned, unexpected results or
challenges, or advice for those
interested in hosting a similar
activity.

Online Links
Please include any online links
that feature your activity, if
available.

Attachments
Please include any photos,
promotional materials, activity
handouts, or other documents.

EUR) - HML donated unused plastic items to NGOs

Participation Hours
Number of hours:

Impact on Persons

$ 8,520.00 (in

cannot quantify

Persons Reached
Number of people: 3,000,000
Metric:

Pieces of disposable plastic cutleries,straws and meal boxes saved in 6 months

Amount:

1,126,600.00

Community engagement is important to the success of any sustainability initiative. It may
take a long period of time to educate stakeholders and influence their behaviors. Results
may be intangible and may not be significant in the short run, but this should not undermine
the importance and effectiveness of the campaign.

https://www.hkcec.com/en/centrepoint/sustainability-updates/%E2%80%98think-plastic%
E2%80%99
https://www.hkcec.com/en/centrepoint/sustainability-updates/think-plastic-campaign-continue
s
https://competition.hkcec.com/2019/en/think-plastic

Click here to attach documents

