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1 CONTEXT 


UFI is gathering best practices to spread awareness of the SDGs and how the industry players are 


contributing to catalyze a sustainable future for all. UFI will provide an online searchable database for free. 


The new UFI SDG database will aim to launch in April/May, prior to the Global Exhibitions Day. 


2 CASE STUDY 2: LEGACY PROGRAM 


2.1 Title 


Creating Lasting Legacies 


2.2 Summary (100 – 150 words) 


Prior to opening in December 2016, ICC Sydney identified the need for its operations and client engagement 


to look beyond the economic impact and demonstrated knowledge delivered through events, to a third wave 


of social and environmental impact – event legacies.  


Launched in November 2017, ICC Sydney’s event Legacy Program connects exhibition and event clients 


with a diverse cross section of Sydney’s vibrant community, fostering increased awareness and commitment 


to delivering socially and environmentally responsible events.  


Capitalising on this ‘third wave’ of impact generated by events, ICC Sydney’s Legacy Program is the first of 


its kind, providing a formalised framework for events to create a tangible legacy across five key impact areas: 


Innovators and Entrepreneurs, Generation Next, First Australians, Creative Industries and Sustainable 


Events. 


2.3 Partnerships (100 – 150 words) 


The event Legacy Program is delivered through a strong network of industry and community partners. Each 


of the five streams is structured around a core working or advisory group of industry leaders in that particular 


area. These working groups are instrumental in delivering initiatives through the program, as they are 


connected with events to deliver on social and environmental goals. 
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Some of the key partners across the program include: The City of Sydney (local government), OzHarvest, 


The Sydney Startup Hub, Talent Development Project, Metropolitan Local Aboriginal Land Council, 


University of Technology Sydney, Macquarie University, Sydney School of Entrepreneurship. 


2.4 Future Partnerships (Optional and confidential) 


ICC Sydney continues to grow and expand on the Legacy Program, building partnerships with new 


community groups and organisations. The venue welcomes the opportunity to meet with and partner with 


organisations across each of the five streams, and encourages clients hosting events at the venue to 


consider engaging with the program to deliver lasting event legacies. 


2.5 Relevant SDG’s 


#17 – Partnerships for the Goals 


#11 – Sustainable Cities and Communities 


#12 – Responsible Consumption and Production 


#8 – Decent work and Economic Growth 


#9 – Industry, Innovation and Infrastructure 


#10 – Reduced Inequalities  


2.6 Description of the Initiative (100 – 150 words) 


ICC Sydney’s Legacy Program connects clients and their events with a diverse cross section of Sydney’s 


community. The program has been designed to assist clients to deliver on social and environmental goals 


through their events, delivering positive impacts back to local communities. 


Each of the five streams taps into local community networks that facilitate memorable delegate experiences 


that contribute a lasting legacy. The venue has a dedicated Corporate Social Responsibility (CSR) 


professional within the team, assisting clients to identify, develop and implement initiatives and activities. 


Initiatives may vary, depending on the goals of a particular client or event, delivering a range of benefits back 


to community. 


Some of the initiatives delivered through the program include: 


 Rescuing over 10,000 coffee cups from landfill  


 Eliminating over 200,000 plastic straws from use 


 Designing bespoke cultural tours of Sydney that acknowledge and celebrate First Nations cultures 


 Donating items to local charities to repurpose and reuse 


 Designing programs to engage students and promote professional development opportunities 


 Supporting emerging artists and performers to gain exposure by performing at events 


2.7 Location 
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New South Wales, Australia 


2.8 Initiative Type/Date 


Etc. (TBD) / November 2017 - Now 


2.9 Monetary Impact 


Too difficult to measure at this point. 


2.10 Time Invested 


Participation Hours = 400 


Calculation based on: # of activations completed x average time spent on enquiries (inclusive of 


consultation, design of program, implementation and reporting) 


Average time estimated as 25 hours per enquiry. 


2.11 Impact on Persons 


Persons Reached = 103,550 


Calculation based on: Sum of delegate numbers at each completed event – see table below. 


Event Delegate #’s Event Delegate #’s 


WIRO 2018 600 Mind Body Spirit 10000 


Annual Scientific Congress & ANZCA 
Annual Scientific Meetings 2018 


4500 Sibos 2018 7000 


Vivid 2018 - Tumbalong Lights Unknown WCOA 2018 4000 


Boatshow 63000 LGBTQIA+ Strategy 
Workshop 


100 


Adobe Symposium 2018 3500 Qantas event 500 


AWRE 2018 1000
  


ICEC - PAQS Event 500 


WIRO 2019 850 Variety Childrens Concert 
2018 


5500 


Total Facilities 2200 EEAA Awards Dinner 300 


2.12 Other Impact 


N/A 


2.13 Feedback / Lessons Learned 


Feedback on the Legacy Program is consistently positive, with clients and event organisers demonstrating 


their interest in engaging with the program to deliver positive results.  


A key lesson learned since launching the program has been the importance of starting the conversation 


about event legacies early with clients. Where the venue has seen the most success has been in instances 


where conversations about Legacy initiatives has begun in the event planning stage, sometimes 12 months 
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prior to the event occurring. Having conversations with adequate lead time has been important in securing 


community partners, communicating initiatives to delegates and stakeholders and ensuring that initiatives 


are appropriately resourced.  


2.14 Online Links 


Fact Sheet: https://www.iccsydney.com.au/ICCSydney/media/ICCSydney/files/ICC-Sydney_Legacy-program.pdf 


Video Case Study – Sustainable Events: https://www.youtube.com/watch?v=_eooQCJxqAE&t=3s 


Video Case Study – Innovators and Entrepreneurs: https://www.youtube.com/watch?v=-


2cO9M6yjcc&feature=youtu.be 


Video Case Study – Supply Nation: https://www.youtube.com/watch?v=gk8Lu57blcY 


2.15 Attachments 


N/A 


  



https://www.iccsydney.com.au/ICCSydney/media/ICCSydney/files/ICC-Sydney_Legacy-program.pdf

https://www.youtube.com/watch?v=_eooQCJxqAE&t=3s

https://www.youtube.com/watch?v=-2cO9M6yjcc&feature=youtu.be

https://www.youtube.com/watch?v=-2cO9M6yjcc&feature=youtu.be

https://www.youtube.com/watch?v=gk8Lu57blcY
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