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Company/
Organized By

Messe Frankfurt GmbH

Entity Type
Location
Contact Details

✔

Venue

✔

Organizer

Other, please specify:

Country/Region:

Germany and global

City:

Headquarter Frankfurt am Main, Germany and global

Name:

Markus Quint, Spokesman Messe Frankfurt

Email address:

press@messefrankfurt

✔ Yes, I don’t mind my contact details being published.

Initiative Title

Please provide the title of the
initiative.

Initiative Summary

Please provide a brief summary of
the initiative.

Partnerships

Please describe any partnerships
made in planning or implementing
this initiative.

Future Partnerships
Please describe any future
partnerships to consider (e.g.
organizers, venue, NGO, etc.).

Sustainability reporting - UN Global Compact Communication on Progress

Our corporate responsibility is in keeping with the principles of the UN Global Compact.
Messe Frankfurt has been a member of the United Nations Global Compact since 2010 – the
first German trade fair company to join its ranks. We have committed ourselves to its ten
principles in the areas of human rights, labour standards, environmental protection and
anti-corruption and consider ourselves bound by these. Social, economic and ecological
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activities of all parts of the Group worldwide. We contribute to the SDGs through the diverse
We
also support
the “fairpflichtet”
industryincode
for the sustainable
organisation
and
sustainable
measures
that we undertake
our capacity
as venue operator
and organiser
of
implementation150
of events
are a member of the Charter of Diversity initiative.
approximately
Group and
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Messe Frankfurt seeks out durable partnerships and cooperations that benefit its customers
and its long-term CSR activities

Relevant Sustainable
Development Goal(s)
Please select all SDGs with which
your initiative aligns.

✔
✔

✔
✔
✔

GOAL 1: No Poverty
GOAL 2: Zero Hunger
GOAL 3: Good Health and Well-Being
GOAL 4: Quality Education
GOAL 5: Gender Equality
GOAL 6: Clean Water and Sanitation
GOAL 7: Affordable and Clean Energy
GOAL 8: Decent Work and Economic Growth

✔
✔
✔
✔

✔

✔
✔

Description of the
Initiative
Please provide a detailed
description of the initiative.

Location of the
Initiative

GOAL 9: Industry, Innovation and Infrastructure
GOAL 10: Reduced Inequality
Comm
GOAL 11: Sustainable Cities and Communities
GOAL 12: Responsible Consumption and Production
GOAL 13: Climate Action
GOAL 14: Life Below Water
GOAL 15: Life on Land
GOAL 16: Peace and Justice Strong Institutions
GOAL 17: Partnerships to Achieve the Goal

Messe Frankfurt’s Communication on Progress describes the Group’s efforts in the four
defined areas of activity: Environment/Sustainability, Social Responsibility,
Education/Science and Commitment to Culture and Sport. This includes established
activities such as sponsoring the Children for a Better World charity, continuing its active
energy management programme (e.g. switching over exclusively to green power) but also
new measures such as its involvement in sponsoring 54 study places at the Frankfurt
University of Applied Sciences.
As
an organiser, Messe Frankfurt encourages and promotes efficient and sustainable
Country/Region:
Germany and global
technologies at its flagship events, for example intelligent management in the areas of water,
City: and air conditioning. We systematically support trends towards greater sustainability in
heat
Germany and global
the textile industry, in the consumer goods industry and in the Mobility & Logistics industry
segment. We also initiate high-calibre platforms – some across different sectors – and also

Initiative Type

etc. (TBD)

Initiative Date
Monetary Impact

Cash
Amount:

Time Invested

Participation Hours
Number of hours:

Impact on Persons

Persons Benefited
Number of people:

Other Impact

Metric:

If there is another pertinent metric,
please add it in the free entry field
here (e.g. KWH of renewable energy
used, KgCO2e of carbon saved, no.
of trees not used, etc.).

Amount:

Feedback/
Lessons Learned
Please share any key lessons
learned, unexpected results or
challenges, or advice for those
interested in hosting a similar
activity.

Online Links
Please include any online links
that feature your activity, if
available.

With specific measures designed to protect resources, increase efficiency and minimise
distance travelled, exhibition venue operators can bring about extensive changes, position
themselves accordingly and, of course, work more cost-effectively as well.
One example: Messe Frankfurt operates an active energy management system. Conserving
energy is intricate work. Accordingly, the targets set by Messe Frankfurt’s energy team will
be implemented under the supervision and resolute drive of the company’s energy manager.
The sheer diversity of buildings on our exhibition grounds and the different ways in which
https://www.messefrankfurt.com/frankfurt/en/company/corporate-social-responsibility.html
they are built and used means that individual analyses are needed. However, there are many
small measures that are essential for efficient energy management. These include adapting
https://www.messefrankfurt.com/content/dam/messefrankfurt-redaktion/corporate/downloads
air-conditioning for specific facilities, preparing energy consumption graphics to raise
/Messe-Frankfurt_UN_GC_Communication-on-Progress_2017_2018.pdf
employee
awareness, or having an effective building automation system.

Attachments
Please include any photos,
promotional materials, activity
handouts, or other documents.

Click here to attach documents

