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Company/
Organized By

Entity Type []venue [Elorganizer [Jother, please specify:
Location Country/Region: Germany

City: Frankfurt am Main
Contact Details Name: Thimo Schwenzfeier

Email address:

thimo.schwenzfeier@messefrankfurt.com

E Yes, | don’t mind my contact details being published.

Initiative Title

Please provide the title of the
initiative.

Neonyt - The Global Hub for Fashion, Sustainability, Innovation.

Initiative Summary
Please provide a brief summary of
the initiative.

Our vision is to change fashion together. Through collaboration and innovation, sustainability
and technology. With a good balance of leading brands and newcomers, the Neonyt Trade
Show is the world’s biggest exhibition for sustainable fashion. From contemporary, casual
and urbanwear to denim, street and sportswear down to business outfits — as well as

Partnerships

Please describe any partnerships
made in planning or implementing
this initiative.

Future Partnerships
Please describe any future
partnerships to consider (e.g.
organizers, venue, NGO, etc.).

Relevant Sustainable

Development Goal(s)

Please select all SDGs with which
your initiative aligns.

[EIGOAL 9: Industry, Innovation and Infrastructure
OGOAL 10: Reduced Inequality

OGOAL 11: Sustainable Cities and Communities
EIGOAL 12: Responsible Consumption and Production
[E1GOAL 13: Climate Action

EGOAL 14: Life Below Water

[E1GOAL 15: Life on Land

CJGOAL 16: Peace and Justice Strong Institutions
EIGOAL 17: Partnerships to Achieve the Goal

OGOAL 1: No Poverty

OGOAL 2: Zero Hunger

O GOAL 3: Good Health and Well-Being

O GOAL 4: Quality Education

COGOAL 5: Gender Equality

CJGOAL 6: Clean Water and Sanitation
CJGOAL 7: Affordable and Clean Energy

1 GOAL 8: Decent Work and Economic Growth

Description of the
Initiative

Please provide a detailed
description of the initiative.

From 2-4 July 2019, Neonyt will once again become the global hub for fashion, sustainability
and innovation. At the same time, we are also getting ready to celebrate our anniversary
season: ten years ago, the Greenshowroom was established as a platform for sustainable
fashion during Berlin Fashion Week, before evolving into today’s Neonyt. With the Trade
Fair, the Fashionsustain and Fashionimpact conference formats, showcases, events and
parties, Neonyt brings together a community defined by fashion, a forward-looking approach,
an affinity for technology and sustainable awareness. Around 170 exhbitors and 7.000 trade

Location of the
Initiative

Country/Region:
Germany

City: .
Berlin




Initiative Type

Business to Business

Initiative Date

217119

Number of Participants

Expected number of participants: 7,000

Confirmed number of participants:

Other Impact

If there is another pertinent metric,
please add it in the free entry field
here (e.g. KWH of renewable energy
used, KgCO2e of carbon saved, no.
of trees not used, etc.).

Metric:

Amount:

Online Links

Please include any online links
that feature your activity, if
available.

https://neonyt.messefrankfurt.com/berlin/en.html
https://www.youtube.com/watch?v=zNgxXyzSAOk
https://www.youtube.com/watch?v=1Ua1ptKDjKs
https://www.youtube.com/watch?v=_90BFJY1jPY

« 1A AR~ —ia

Attachments

Please include any photos,
promotional materials, activity
handouts, or other documents.
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	Check Box1: Yes
	Company Organized By: Messe Frankfurt Exhibition GmbH
	Initiative Title: Neonyt - The Global Hub for Fashion, Sustainability, Innovation.
	Initiative Summary: Our vision is to change fashion together. Through collaboration and innovation, sustainability and technology. With a good balance of leading brands and newcomers, the Neonyt Trade Show is the world’s biggest exhibition for sustainable fashion. From contemporary, casual and urbanwear to denim, street and sportswear down to business outfits – as well as ladieswear, menswear and kidswear, the ranges also include outdoor, shoes, accessories, jewellery and beauty.
	Partnerships: Suggested word count 100-150
	Description: From 2-4 July 2019, Neonyt will once again become the global hub for fashion, sustainability and innovation. At the same time, we are also getting ready to celebrate our anniversary season: ten years ago, the Greenshowroom was established as a platform for sustainable fashion during Berlin Fashion Week, before evolving into today’s Neonyt. With the Trade Fair, the Fashionsustain and Fashionimpact conference formats, showcases, events and parties, Neonyt brings together a community defined by fashion, a forward-looking approach, an affinity for technology and sustainable awareness. Around 170 exhbitors and 7.000 trade visitors are unified by the desire to drive a process of change in the fashion industry, from which companies as well as people and the environment will profit. Driven by a curiosity to learn more about these issues and give them more attention in the future. 
As a partner of the Conscious Fashion Campaign, the United Nations are represented at Neonyt and will be presenting their sustainability agenda, Sustainable Development Goals (SDG). The aim of the Conscious Fashion Campaign is to enter into a direct dialogue with innovators from the fashion industry and drive forward the sector’s transformation by implementing the SDGs in global supply chains. 
As the globally most relevant fashion trade show on sustainability we do not only focus on textiles. We also ensure that during our show the stand construction is ecofriendly and is reused at every show! We work with the initiative Trash Galore which is aiming to minimize the ecological footprint of shows like ours by giving reusable materials to social and cultural initiatives. This way we give "trash" a new life cycle. Our catering is organic only, served on reusable dishes and food waste is not even discussable as all the leftovers are handed over to service personnel on site. Our network in Berlin and its surrounding has grown over the years and makes it easier every edition to change in a positive way. 

	Name: Thimo Schwenzfeier
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	City 1: Frankfurt am Main
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