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Messe München & ISPO-Team:

Aleksandra 
Solda-Zaccaro

Executive Director MarCom

Chief Marketing & 
Communications Officer 
Messe München
linkedin.com/in/aleksandra-solda-
zaccaro-170239

Claudia 
Klingelhöfer

Daniel 
Keppler

MarCom Category Head 
Marketing & Communications 
Lifestyle & Consumer Goods
linkedin.com/in/claudia-klingelhöfer-
5061bb77

MarCom Brand 
Manager Lifestyle & 
Consumer Goods
linkedin.com/in/danielkeppler

https://www.linkedin.com/in/aleksandra-solda-zaccaro-170239/
https://www.linkedin.com/in/claudia-klingelh%C3%B6fer-5061bb77/
https://www.linkedin.com/in/danielkeppler/
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ISPO Munich 2020.
The last show before lock-down.
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ISPO Beijing
02/20

OutDoor by ISPO
06/20

ISPO Re.Start Days
06/20

The shift to online.

ISPO Munich 
Online
02/21

ISPO Munich
01/20
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Get them to participate.

Effort

Uncertainty

Money

Key challenge:
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ISPO Munich Online.
The all-digital event for sport business 
professionals.



VIDEO
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Impact

31.574 
participants

545 
exhibitors 

3.100 
press clippings  

676.000
social media 
impressions 

200.000 
website 
visits  

110 
countries 
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Impact

The first digital ISPO Munich was an 
excellent opportunity for us to show how 
we use digitalization to present our brand 
and the focus topics of sustainability, 
digitalization, innovation and quality. 

Dr. Oliver Pabst, CEO Mammut Sports Group

In this challenging and unprecedented time, 
it is important to us to continue to work closely 
with our partners and stay connected to our 
community. The digital ISPO 2021 provided 
an ideal platform for this.

Richard Collier, CEO Jack Wolfskin

”

“

”

“

With going digital, ISPO helped us make 
the best out of a new situation. We're going 
home with some quality orders and leads.

David Ekelund, CEO Icebug

”
“
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In communication:
Boldness first,
Precision second.

Learning 1
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Dare to ask. 
Keep it simple, break it down. 
Don’t make them think.

Learning 2
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1st

event
day

Remaining 
4 event days.

The last mile counts:
Deliver relevant content. 
Deliver it smart.

Learning 3

2-6 weeks before the event.

Time

7 Days before the 
event.

Last call mailing: 
46% opening rate 
3,6% conversion 

Average 
Registrations/day
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Communicate a
mix of everything.

Learning 4

> 17.000 follower

+60% follower 
from last show
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Pitch your 
show content
to the media.

Learning 5
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Learning 6

There is a 
relationship between 
content and sales.

//ispo.com

//Iinkedin.com
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Communicate. 
Even especially 
while you are busy 
running the event.

Learning 7

We are 
live!
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Group hug

Learning 7(.5)
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Thank you!


