RX:
Building a
culture of
net zero
heroes

business of
building
businesses




RX owns and organises exhibitions
and events around the world, creating
jobs, supporting local economies and
helping to build diverse and
sustainable businesses of all sizes.
Mindful of the environmental impact
of our business, we are committed to
reducing our carbon emissions and
minimising the waste at our shows by

building a culture of net zero heroes
at RX.

In this introduction we share more
about our sustainability structure and
our goals.



http://RXGLOBAL.COM

In November 2021, RX became a
founding signatory of the Net Zero
Carbon Events pledge,

which commits us to measure and
reduce the carbon emissions
associated with the delivery of a
show.

This is the story of what we have
done so far to create a culture of
net zero heroes and to have

impactful change in our industry.

NET ZER({_ CARBON EVENTS

Before the end of 2023, publish the organisation’s pathway
to achieve net zero by 2050 at the latest, with an interim
target in line with the Paris Agreement’s requirement to
reduce global GHG emissions by 50% by 2030

Collaborate with partners, suppliers and customers to drive
change across the value chain

Measure and track our Scope 1, 2 and 3 GHG emissions
according to industry best practice

Report on our progress at least every two years
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We created this short video to help employees understand what net zero means to RX
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https://youtu.be/OnYAbiXDYX4
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With sustainability becoming increasingly normalised
within society it is time to make it normal in our daily
business. Green events are one contribution to the
whole sustainability journey for RX, but one with a
huge impact on our entire supply chains.

Here in Austria, we have achieved a radical rethinking
on the side of our clients and visitors. At the beginning
of our sustainability journey, we had to convince them
— now they are urging us to become even more
sustainable which means that our work is bearing fruit.
The effort pays off! And I am sure, what works on a
small scale also will work on a large scale.

P\&

Susanne Zehntner, Head of Venue Administration and Sustainability, Austria IV\
RX Global Sustainability Council



It is personally rewarding to serve on the Sustainability
Council for many reasons - not least because, with the
future of our planet at stake, it's the right thing to do!
As a leader in the event sector RX has a key role to
play in driving change through positive action,
innovation and influence. RX Australia has been
working with a sustainable mindset for a number of
years now, developing initiatives that have put us all
on the road to change. By coming together as an
organisation, and collaborating across our industry, we
can make the future for events something we can all
be proud of.

Stephen Steenson, Group Director of Operations and Event Production, Australia

RX Global Sustainability Council
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Having a 9-year-old daughter and being in this
Industry for over 25 years, I want to make a positive
impact for our future generations. It is not enough to
make amazing events; we need to make sure we
minimize the impact to our communities and planet
and maintain our leadership in the event industry by
being at the forefront of this conversations.
Sustainable events are not only about being
environmentally savvy, but it is also about adapting
ideas for additional revenue streams, minimizing costs,
and building a positive reputation for our company. It
is about challenging ourselves on how we can reuse,
recycle and reduce our footprint in everything we do
when connecting businesses.

Hector A Morfin Chong, Head of House & Portfolio Director, Mexico I",
RX Global Sustainability Council INAN




Key milestones established for 2022/23
Goals 2022

» Develop a set of metrics and align with UFI
e Test data collection with shows
|V| easu ri N g e Establish a system to collect the data

« Establish global sustainability toolkit for shows
to support reduction strategies

Reducing

 Launch sustainability working groups

i e Invigorate rxglobal.com sustainability content
M essagl.ng and e Launch a sustainability Sharepoint site
communications

e Map shows aligned to sustainability content

Show content

Achievements

Energy and waste reporting from 28 venues
Pilot end to end emissions collection from 4
events (WTM, Batimat, JCK and National
Hardware Show).

RX Sustainability playbook launched to all
employees in February 2023.

Roadshow to engage employees: webinars
attended by 500+ employees with specific
sessions held with event directors.

Global Sustainability Council launched in June
2022.

Internal sharepoint site provides an easy way
to share across the Council.

Show portfolios mapped.



At the global level: a closer look at the data.

“Establishing a set of metrics against which we can determine
a baseline, set goals for our events, and measure our
progress over time has been a key priority for RX in 2022.”

Helen Sheppard, Sustainability Director



Through our parent company, RELX,
we measure and monitor our scope
1, 2 and some scope 3 emissions
data.

RELX has made significant progress
in scope 1 and 2 emissions
reductions, with a 61% reduction
since 2015.

This data includes the venue, Messe
Wien, which we operate. In 2022,
the venue was responsible for
approximately 3% of scope 1 and
scope 2 (location-based) emissions.

2022 climate change performance
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Since May 2022, we have had an
accelerated focus on collecting energy
and waste data for the 254 events held
in 2022.

In addition, we prioritised data from 30
venues which represent 90% of face-to-
face statutory revenue, with
approximately half of these venues
currently able to report data.

“We started collecting this data in May
2022, we've made incredibly progress
to date covering 28 venues and 113
F2F events (35 events from 2019, 28
from 2021, and 50 from 2022) — but,
we still have a long way to go.”

Helen Sheppard, Sustainability Director

As of, February 24 2023:

# of F2F % of F2F
events events
reported reported

2019 35 8%

2021 28 13%

2022 50 20%
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The RX Sustainability Playbook

* To achieve our ambitious Net Zero Carbon Events goals by 2040 we need the
understanding, support and engagement of everyone at RX.

« The RX Sustainability Playbook has been developed by the Global Sustainability Council to
help all our people become net zero heroes by making more sustainable choices.



https://drive.google.com/drive/folders/1-A0iWfBrpduqsgclYjM-jpK8uRqAjT02?usp=sharing

The Sustainability Playbook

The RX Sustainability playbook, launched in February 2023, gives show teams practical ways they can reduce
their carbon footprint. Supporting the launch, were a series of webinars and in-person workshops attended by
500+ employees.

The playbook covers:
. Measurement
. Stakeholder engagement

. Venues
. Production I "

. Waste

. Logistics l v\

. Travel

*  Communications SUSTAINABILITY PLAYBOOK

It is the first step to developing our roadmap, to be
published in 2023.

Sustainability is now a part of the strategic plan for Event Directors. They need to include how they are implementing the
playbook, measuring their footprint and making carbon reductions in their event-level strategic plan.



https://drive.google.com/drive/folders/1-A0iWfBrpduqsgclYjM-jpK8uRqAjT02?usp=sharing
https://drive.google.com/drive/folders/1-A0iWfBrpduqsgclYjM-jpK8uRqAjT02?usp=sharing

Supporting our RX Event Teams

All event teams are required to collect venue data for waste, energy and water using a common RX
template. All the venues we work with have been asked to provide this information. Only by demonstrating
our baseline carbon emissions across all our events can we identify the reductions needed to achieve our
ambitious targets. The playbook gives guidance on how to do this.

1. MEASUREMENT

“What gets measured, gets managed.”

To meet our net zero pledge commitments, our first challenge is to measure
our scope 3 emissions: those related to all aspects of our events, such as
emissions from venue energy, and production and waste from stands, signage
and carpets. These emissions are not necessarily generated directly by us as
RX is a founding signatory to the . This commits us to the event organiser but by our suppliers, partners and customers as

reduce our greenhouse gas emissions by 50% by 2030 and to be net zero by 2050. categorised below in Figure 1. Emissions by Source.

In fact, we are on a faster trajectory than the rest of our industry as our parent

company, RELX, signed the committing us to be net zero by 2040. Measurement is the first step to understanding our baseline carbon emissions

across all our events. Establishing a baseline is important to determine the
carbon emissions reductions needed to achieve our ambitious targets.

i arbon re jons Ss sho 0 io is goo siness. s : :
Qur commitment to carbon reductions across our show portfolio is good for business Measiyeoentyiill [denifibyarsss where thoseinechickons can lepiace.

In a recent panel RX conducted, over 60% of visitors interviewed believed that
sustainability has an important role in our shows when they are deciding to attend. * All event teams need to embed data collection for carbon emissions into their
event strategy - the earlier you can do this the better.

We are initially prioritising data collection for waste, venue energy and water,
supported by a team at RX Philippines.

All the venues we work with have been asked to provide this information.

You can support the collection of this data by ensuring the venue you are
operating your event in is aware that we wish to report this data post-show.

Contact your Global Sustainability Council representative for the
data collection template. It has sections aligned with the

key emissions categories in Figure 1. You can go further by using the
‘production’ and ‘logistics’ tabs to collect additional relevant data,
where it is available. This data must be submitted to

Helen Sheppard, Sustainability Director.

. . R A www.rxglobal.com/sustainability
"250 people from our global customer panel responded to our survey. WWWLT al.co ainability AV 6 |/20 @ ) P




Supporting Event Venues

Event teams need to engage with their venues to better understand their
approach to sustainability and to influence any behavioural change.

Below are a selection of questions you can use to kick-start the discussion:

4 Is there a strategy to prioritise daylight

1 . Have they signed the Net Zero Carbon Events pledge? o ahead of overhead lighting across the event?

2 Is renewable energy used to power the venue? What is the venue's low power strategy for out of event hours?
° a. If not, how soon could it be implemented? ¢ a. Can the venue implement a power off strategy for
b. What are the current limitations on implementation venue electricity (including power outlets and escalators)
of renewables to the venue? 30 minutes after the event day closes
and 30 minutes before the event day opens?

6 e Does the venue have water stations?

3 Do you have LED lighting across the whole of the venue?
¢ a. If not, is there a strategy in place to replace older lights
with energy efficient LED lighting?
b. What is your time frame for implementing this?
. What are the limitations on implementation 9

of LED lighting at the venue?

(& N
. | | y/
| o | I ‘J

www.rxglobal.com/sustainabili




Local-level waste reduction pilots

« RX is introducing and piloting a wide range of sustainability initiatives to reduce
and recycle the waste produced by our global event portfolio.
 These initiatives not only point the way ahead for RX but inspire our people to

share our best sustainable practices, and to copy them with pride.



STANDout Stand Building
case study

RX-owned STANDout, one of
Europe’s leading stand building and
event technology suppliers, has
developed the new ‘Vario’ stand
concept.

This is @ modular, reusable and
customisable solution incorporating
lightweight fascia boards and fabrics
which is made using 80% material
re-use resulting in a 40% reduction
in transport volume.



https://www.standout.eu/en/

Batimat Case Study

Batimat, the world’s largest event
dedicated to building and construction,
introduced a more affordable and
responsible stand policy in 2022,
limited to five eco-friendly options with
a maximum stand size of 99sgm.

It also sorted and recycled all waste
and put in place a major logistical plan
to encourage some 5,000 visitors to
use trains and buses organised by the
event. The plan incorporated a carbon
calculator on the pre-registration page
so that visitors could see how their
chosen method of transport impacted
their carbon emissions.

O NOS PRIORITES
POUR L'EDITION 2022

En tant qu'organisateur de salons, En tant que rendez-vous de référence

nous mettons tout en ceuvre de la profession, nous donnons

pour limiter nos émissions de carbone. une direction claire a nos contenus
pour inspirer et engager les
professionnels dans la décarbonation.


https://www.batimat.com/en-gb.html

NHS Case Study

The National Hardware Show (NHS) | =
swapped paper for a digital directory; used '
sustainably sourced signage; and offered

smart badge technology to enable 1AL
attendees and exhibitors to capture
information digitally, negating the need for
printed brochures and business cards.

r
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By restricting carpet to the two main aisles
and lounge areas only, NHS also prevented -
18,656 metres of carpet going to landfill, o
reduced their carbon emissions by 8.5 RN
tonnes. To educate customers on the
benefits of being carpet-free, floor stickers
were placed around the show floor to
highlight these and other statistics.

Through the contractor, Freeman, we were
also able to ensure that the main aisle and
lounge carpets contained 25% recycled P\
materials and were re-used at least four INAN
times.


https://www.nationalhardwareshow.com/

Waste Reduction at Events

We have a number of regional waste reduction initiatives being piloted:

Aluminium China 2022 replaced partition boards with light booth
construction materials such as fabrics in all RX function zones,
and reduced carpet use by a third by decreasing the width of
aisle carpets in the halls.

Eco-friendly lanyards and badge holders made from plant silk and
recycled plastic bottles made their RX debut at Big Data

London in September and are being rolled out across all RX
events in 2023.

Food waste from New York Comic Con, ISC East, Vision Expo,
National Hardware Show and other New York and Las Vegas-
based events is being diverted to local non-profit organisations
fighting food insecurity.



https://www.aluminiumchina.com/en-gb.html
https://bigdataldn.com/
https://bigdataldn.com/
https://www.newyorkcomiccon.com/
https://www.discoverisc.com/global/en-us/isc-east.html
https://east.visionexpo.com/
https://www.nationalhardwareshow.com/

Industry engagement

As a global organiser of market-leading events, RX recognises its responsibility to use our
platforms to promote and support sustainable business transition within the sectors we serve.

Here are just a few examples...



Example 1

Functional Fabric Fair has long been
championing sustainability in the
activewear industry. Exhibitors are only
considered if they have achieved, or are
working towards, at least 50% of their
material coming from a recycled source,
and every exhibit package features turn-
key, sustainable booth builds that keep
costs low while minimizing the carbon
footprint.

In addition, each event is dedicated to a
specific sustainability topic to highlight
new developments and opportunities. For
2022 the theme was ‘The Journey to
Carbon Neutrality’, which highlighted the
metrics, formulas, agencies and theories
to quantify and measure the CO2
emissions for performance fabrics.

) start this Jitis crucial to get an understanding on the already available
nfotfation on materials and processes, about the improvements already in the pipeline
32//(;@ the gap in data which will be needed get manage the next steps - for all of us.

o W,
o~ S |
N SRS
O ———
e s

emission. For all of us



https://www.functionalfabricfair.com/portland-spring/en-us.html?utm_source=cmv3-google&utm_campaign=PPC-Attendee-Reg&utm_medium=ppc-search&utm_term=PPC1&gclid=Cj0KCQiAgaGgBhC8ARIsAAAyLfEYCg6xhMrNHAGkTmGI4Vtw6-AYN94OstcUGnHrBeLlkUrYnuFuWLgaAvAmEALw_wcB
https://www.functionalfabricfair.com/content/dam/sitebuilder/rna/functional-fabric-fair/spring/docs/FFF_2022-The_Journey_to_Carbon_Neutrality.pdf
https://www.functionalfabricfair.com/content/dam/sitebuilder/rna/functional-fabric-fair/spring/docs/FFF_2022-The_Journey_to_Carbon_Neutrality.pdf

Example 2

Launched in 2017, the Sustainability
Zone at in-cosmetics Global has
grown from 29 exhibitors in 2019 to
over 40 for the 2022 edition in Paris
and is being expanded further for
2023.

The Sustainability Zone combines an
interactive educational area, where
participants present their sustainable
ingredients and technologies to
potential partners, with a dedicated
conference programme.



https://www.in-cosmetics.com/global/en-gb/whats-on/sustainability-zone.html#programme
https://www.in-cosmetics.com/global/en-gb/whats-on/sustainability-zone.html#programme

Example 3

RX is proud to own a global portfolio
of clean energy business events,

including All-Energy UK and Australia,

World Future Energy Summit, World
Smart Energy Week, Japan, and
Pollutec, which are all working to
accelerate the UN’s sustainability
agenda.

By providing a platform for thought
leadership, and a showcase for clean
energy transition, we are helping to
solve the most pressing climate
issues of our time and creating
blueprints for a sustainable future.

V& 2

World Smart Energy
Week

(1 ALL-ENERGY"

EXHIBITION AND CONFERENCE 2022
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ENERGY SUMMIT


https://www.all-energy.co.uk/en-gb.html
https://www.all-energy.com.au/
https://www.worldfutureenergysummit.com/
https://www.wsew.jp/spring/en-gb.html
https://www.wsew.jp/spring/en-gb.html
https://www.pollutec.com/en-gb.html

Example 4

In France, where the construction
sector is responsible for a quarter of
annual carbon emissions according
to the Government, MIPIM has
launched '‘Road to Zero’, a dedicated
new 400m2 zone where corporates,
cities, investors and innovators can
come together to discuss
decarbonisation solutions.



https://www.mipim.com/en-gb/exhibit/road-to-zero-area.html

The RX Roadmap, and beyond

« At RX we aim to publish our own roadmap to net zero in 2023.
« Work will continue with our partner venues to measure and reduce our energy footprint.
« We will also be prioritising production emissions and the reduction and recycling of waste.

« During 2023 and 2024 we will continue to pilot a wide range of sustainable solutions to determine
which have the greatest impact, so that we can share and scale them up.

« We are also committed to communicating our actions, sharing our success stories and sustainability
insights, and encouraging our partners, suppliers and customers to become net zero heroes,
through our CR website.

« We will continue to promote our CR efforts through our external channels — view our stories



https://rxglobal.com/corporate-responsibility
https://rxglobal.com/our-stories

Thank you

Helen Sheppard,
Sustainability Director
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