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RX owns and organises exhibitions and events
around the world, creating jobs, supporting local
economies and helping to build diverse and
sustainable businesses of all sizes.

RX is a signatory of the
pledge which commits us to reach net zero by 2050
at the latest and to halve our greenhouse gas
emissions by 2030. RELX, our parent company, has
made it a priority to reduce its environmental
footprint and in 2021 signed up to the . _
which commits us to reach net zero no later o | _ Urneytonet

than 2040. O o “4evenme h  “bonevents :llset;in\

Our event teams have been empowered to develop B 0 =g :

their own net zero strategies to reduce their carbon A W Recycl

emissions and develop best practices that we can all rYvy : )
apply. el —

This award submission highlights two innovative and
creative event approaches from our French business.
The first — Renodays — demonstrates the opportunity
afforded by a new launch to design and build an
eco-event from a blank sheet; the second -
Pollutec — emphasizes the potential for a long- e o wm
established event to reduce its carbon footprint | iz Refill
through transformative behaviour and use its market LSS oz o :
leading position to inspire by example.



https://www.netzerocarbonevents.org/the-pledge/
https://www.theclimatepledge.com/#main-navigation
https://www.theclimatepledge.com/#main-navigation
https://www.renodays.com/
https://www.pollutec.com/en-gb.html

At a global level, our sustainability strategy focuses on delivering on our net zero
carbon commitments.
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Net Zero Carbon Events pledge

1. Before the end of 2023, publish the organisation’s pathway to achieve net zero by 2050 at the latest, with an interim target in line with the Paris Agreement’s requirement to reduce global GHG
emissions by 50% by 2030.

2. Collaborate with partners, suppliers and customers to drive change across the value chain.
Measure and track our Scope 1, 2 and 3 GHG emissions according to industry best practice.

4, Report on our progress at least every two years.



https://rxglobal.com/rx-sustainability-playbook
https://rxglobal.com/sites/default/files/2024-04/RX%20Sustainability%20Roadmap%202024.pdf
https://rxglobal.com/sites/default/files/2024-04/RX%20Sustainability%20Roadmap%202024.pdf
https://rxglobal.com/sites/default/files/2024-04/RX%20Sustainability%20Roadmap%202024.pdf

We have already made a 47% reduction in Scope 1 and Scope 3 location-based
emissions, since 2018.

In addition to Scope 1 and 2
emissions, RELX reports Scope 3
value chain emissions including
business travel data, which covers all
air travel booked and collected 6,000
through our travel partners; home-
based employees; employee
commuting; cloud commuting and
supply chain emissions.
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RELX compensated for emissions,
covering RX, in Scope 1, Scope 2 and
Scope 3 (work-related flights, hotels, 0
cloud computing, home-based 2008 2019 2020 2021 2022 2023
working and commuting) by *tonnes of C02e

purchasing verifiable offsets in 2023

encompassing REDD+ forestry and

peatland projects in Colombia and

Indonesia. We do not use offsets in

our carbon performance reporting.
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https://www.relx.com/~/media/Files/R/RELX-Group/documents/reports/annual-reports/2023-ar-sections/relx-2023-corporate-responsibility.pdf

RENODAYS, which made its debut 12 — 13 September 2023 at Paris, Porte de
Versailles, was the first RX France show conceived and designed to be a
fully eco-responsible event. Results on site exceeded expectations. Client
NPS results confirmed this success.

. . 1.1 _ RENODAYS brought together 143 exhibitors and 5,000 attendees from
Desi gning an d buildin g dn €co the building and real estate sectors, institutions, and local authorities around the

forum from the ground up. same goal: to effectively meet the national objectives for the energy renovation
of housing. Leading by example, we integrated sustainability into the DNA
of the event, rethinking the event operationally from the design phase to meet
the show’s strategic objectives.
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1. Innovation: 100% of communal areas (conference rooms, lounge areas, registration) were
eco-responsibly designed in modules made from re-usable raw wood, working with our partner

Ephémere Square (B Corp company).
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ere fixed package solutions (9/18/36m2) designed and built
ents and 100% of all aisle and stand carpet was eliminated.

. cstlanre@gmail com

Exhibitors were informed of our eco-policies and
encouraged to adopt and implement sustainable practices
ith our Responsible Exhibitor’s Practical Guide.




1. Innovation: 100% cardboard display signs and partition coverings eliminated (no cotton
awnings or tarps); reusable and recyclable badging for all visitors.

UNBRANDED BLACK LANYARDS, COLLECTED TO BE REUSED;
PAPER BADGES (NO BADGEHOLDER); DIGITAL BADGES
ACCEPTED ON PHONES.

11h00-11h30 s
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1. Innovation: Delivering a sustainable approach to catering.
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ent: Ensuring responsible waste management.




3. Carbon footprint, measurement and reduction



https://www.unimev.fr/wp-content/uploads/2022/10/Plan-sobriete-energetique-Evenementiel.pdf
https://www.unimev.fr/wp-content/uploads/2022/10/Plan-sobriete-energetique-Evenementiel.pdf

ulted in a drastic reduction in waste, without incurring
easing exhibitor satisfaction scores.

Are you satisfied with your eco-designed stand?
In a post-show survey,
88%o of
exhibitors indicated
being “satisfied” or “very
e e . . satisfied" with their stand.
Very Very
satisfied  Satisfied No opinion Dissatisfied dissatisfied
"%

e Exhibitor NPS reached +54 and Visitor NPS +35
e RenoDays was identified and presented as a best practice at HEAVENT, a forum
dedicated to the French event industry, in November 2023.
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Positive environmental and social impact through Renodays.

Sustainable Building Plan: Building
and real estate stakeholders around a
common mission: to promote the
achievement of the energy and
environmental efficiency objectives of
this sector.

Construction21

An information and meetings network for
sustainable construction professionals. A
genuine dissemination tool, it enables as
many people as possible to find out
about the latest news and best practice
among those involved in the city and
construction sectors.

Dorémi

A social enterprise that aims to find
sustainable renovation solutions to lift
people living in France out of fuel
poverty. They received 2 spaces: 100m?2

An association whose ambition is to
transform the lives of the most
precarious in terms of housing and
energy. They received a 9m? equipped
space and delivered a participatory
workshop focused on training and
informing on the causes, consequences
and actions to be put in place to fight
against energy poverty.




Pollutec is a leading international event for the environmental and
enerqgy sector, attracting over 2,000 exhibitors and +50,000 attendees to its

2023 edition in Lyon. We believe that Pollutec has a responsibility, and a great
opportunity as well, to set a sustainable example to the industry.

In 2023, the goal was to demonstrate to the entire event ecosystem (from

Reducin g EVE nt wa Ste' suppliers to customers) that Pollutec is aware of its environmental impact and

chan ging supp lier behaviour. committed to reducing it by three ways: making the event look and feel more
sustainable; delivering a significant and measurable reduction in waste;

and engaging and inspiring the show stakeholders and customers to adopt

sustainable practices by making it fun and easy for them to do so.
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1. Seen to be green: Pollutec took the bold decision to eliminate carpets from all stands and
aisles. Carpeting has become a symbol of waste in the event management industry and Pollutec’s

decision saved 35,000 sgm of carpeting weighing approximately eight tonnes that would otherwise
have gone to landfill.
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2. Waste reduction programme. Pollutec 2023 was 25% bigger than
2021 in terms of gross space (sgm), and 7% bigger than the pre-pandemic event in 2018;
yet the show team was determined to deliver a significant reduction in waste by redirecting
the money saved on carpeting into a comprehensive waste management programme.
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3. Effective stakeholder engagement: for the first time at Pollutec, a ‘Contractor’s Village was
created with a Re’'Up house located in the main car park next to the stand contractors’ registration

office. This created a sense of community and gave Re’'Up a way of engaging directly with
contractors on waste reduction.

INFORMATIONS DEMONTAGE |
: BREAXDOVAN INFORMATION
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Free coffee in the morning and refreshments n o “Somgy ‘ D_uring build-up,_ there was a Contractors BBQ in the
vailable in the afternoon for contractors to NS o e village’, a t_rgdltlon taken fr_om the_ construction sector
increase enaagement and an additional pre-opening social for_suppllers and
' RX staff. Both these events helped to raise awareness
of and legitimize the role of Re’UP. It also helped the
show team to build stronger relations with their
suppliers.
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3. Effective Stakeholder Engagement: incentivising contra

#EventGreenerPollutec2023 !

Jamil, SAS Opus

Kevin, Disposition Menuiserie Franck, agence Adékuat
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he event team had a significant impact on overall waste
without impacting negatively the NPS scores.

been reduced by compared with 2021 and by 49%

9 o / The total amount of waste generated at Pollutec has
o compared with 2018.

3 0 tons of material was re-used

o of waste in 2023 has been upcycled vs 34% in 2021, a
69 /0 105% increase. This waste has been delivered to local

contractors to limit mobility and freight impacts.



https://www.youtube.com/watch?v=3GdxcjU_YBQ
https://www.youtube.com/watch?v=3GdxcjU_YBQ

Positive environmental and social impact through Pollutec.

Innovation awards: Pollutec has a mission to support and encourage innovation for the environment. The 2023
edition of Pollutec brought together over 180 innovations, to share good practices encouraging the acceleration of "
Pollutec

ecological initiatives at international scale. . novaton
i Awards

s, Gue

From this 180 innovations, 96 applied to the Pollutec Innovation Awards, 12 were selected to pitch in front of a
jury, composed by experts and CEOs of major companies, who then elected 3 winners: Grims Energies, MTB
and Purenat.

Grims Energies was awarded for its very compact, modular and connected thermal storage (0° to 110°C); MTB
for its solution for handling end-of-life Li-Ion batteries with a capacity of 1 - 4 tonnes per hour and Purenat for
he first textile on the market able to capture and destroy airborne organic pollutant.

hese 3 solutions were chosen for responding to crucial needs in the ecological transition and for their simplicity.

he 12 innovations shortlisted by the jury were promoted at Pollutec in a special exhibition during the show, and
benefited from high coverage on all Pollutec’s communication supports. All 180 innovations were gathered in a
‘visit path” onsite, but also presented in an innovation guide addressed to journalists and to visitors.

Pollutec works every edition with innovations clusters and experts to bring onboard the best start-ups and
innovative companies, such as Impulse Partners, Solar Impulse or EIT Innoenergy.



https://nam11.safelinks.protection.outlook.com/?url=https%3A%2F%2Fgrimsenergies.com%2F&data=05%7C02%7Chelen.sheppard%40rxglobal.com%7C328003f270354b7267f308dc65d9a950%7C9274ee3f94254109a27f9fb15c10675d%7C0%7C0%7C638497232722622231%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C0%7C%7C%7C&sdata=Q9B29CtFwVmfsE%2F8pZSWC%2BauRT0aUdOv%2B6xr2%2Ffpg5g%3D&reserved=0
https://nam11.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.mtb-recycling.fr%2F&data=05%7C02%7Chelen.sheppard%40rxglobal.com%7C328003f270354b7267f308dc65d9a950%7C9274ee3f94254109a27f9fb15c10675d%7C0%7C0%7C638497232722633647%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C0%7C%7C%7C&sdata=pcBYneOTT3TqXXx8mNIa%2Bu9zrVO31gzlx8dBZCku%2Fa0%3D&reserved=0
https://nam11.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.pure-nat.com%2F&data=05%7C02%7Chelen.sheppard%40rxglobal.com%7C328003f270354b7267f308dc65d9a950%7C9274ee3f94254109a27f9fb15c10675d%7C0%7C0%7C638497232722640912%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C0%7C%7C%7C&sdata=1R4UZLzYYYMzdcuxcVbT40y0IyYb94sbJpeBN9O30Jc%3D&reserved=0

Pollutec’s programme aims at improving inclusion in the environment industry.

Faris BARKAT
Co-fondataur
Banlicues Climat

43% of the official speakers were women: we deliberately chose to have fewer male CEOs on Slline
stage creating more opportunity for women in the programme. Aiming for a gender equal -
programme means we also have to give the opportunity to brilliant women who are not yet in the

C-suit but have a wealth of expertise.

2 keynote speakers were under 25 years old: The voices of young people are critical to climate
action and the environment. Pollutec provided a platform to elevate their voices.

Inclusion also means hear the silent ones — Feris Barkat launched Banlieue Climat: an association
which aims to unite, raise awareness and inspire populations in popular neighborhoods on
environmental and climate issues in order to bring out their voices in public debate and develop
their power to act. He was one of our keynote speaker.




At RX, our sustainability strategy focuses on three pillars:

« Measure
« Reduce
« Communicate

These two case studies help bring our strategy to life as
we continue to build engagement with our event teams
to deliver our roadmap. These case studies have been
shared widely as ' best practice’ via our Global
Sustainability and at our Leadership Conference.

They help to inform more practical goals for event teams
to embed into their event strategies to enable waste and
carbon reduction.

As an organization, we are highly conscious of the necessity for continuous effort to reduce our
carbon footprint and respect the NZCE pledge. “Thinking” net zero from the outset, is the easiest
way to attain sustainability goals as proven by Renodays and Pollutec.

When it comes to existing events, a defined investment, both human and financial, must be
considered. Having dedicated teams on site to educate all stakeholders in relation to waste
management is key to adoption and to drive new habits. Renodays and Pollutec will serve as
showcases for all our upcoming shows.

RX France has appointed a “Show sustainability champion” who will implement a “copy with pride”
approach to deploy best practices and learnings across all show teams, starting with Batimat 2024

 Continue to evaluate the event carbon footprint and reduce by 30% vs prior edition
* Promote and encourage exhibitors to choose eco-designed stands

« Remove carpet from the show

 Raise awareness and promote low-carbon transport (group train travel; car-pooling)
 Optimised waste management

 Focus on green industry

» Fadilitate shared and optimised freight transport logistics.



Thank you
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